CONCERTS

America’s top punk provocateurs
return with a show geared to their
take-no-prisoners style

By: Sharon Stancavage

ts members may have gotten together in 1987, but Green Day is a truly

21st-century punk band. The group’s current album, 27st-Century

Breakdown, consists of a rock opera, as did the previous effort, American

Idiot. Whereas American Idiot criticized life in the Bush-era U.S., 21st-
Century-Breakdown has been described by the guitarist Billie Joe Armstrong as
a “snapshot of the era in which we live, as we question and try to make sense
of the selfish manipulation going on around us, whether it be the government,
religion, media, or, frankly, any form of authority.”

Through all of this, the band’s sound has remained consistent, as has its
production creative team, headed by the production designer JUSTin Collie, of
the firm Artfag. The band’s current tour mixes provocative images with raw
sound to create another scathing musical experience.

For the tour, Collie (who prefers to be called JUSTIn) looked to the album’s
artwork for inspiration. “It’s a picture of a couple standing on the hood of the
car, watching the city go up in flames behind them,” he says. “It’s a metaphor,
a commentary for the 21st-century breakdown.” That simple visual, of a couple
standing while the city burns, was translated on stage into the representation of
a city skyline. “There are WinVision tiles arrayed in such a manner that it looks
like city blocks or tall buildings,” he adds.

The 18mm WinVision wall provides a low-resolution background for the
stage. “The screen has a look the band wanted —they didn’t want super-high
resolution,” explains John Wiseman, CEO of Los Angeles-based Chaos Visuals,
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